RULES AND REGULATIONS OF M.B.A. PROGRAMME - 2016
The Master of Business Administration (M.B.A.) is a Post-Graduate course offered as:

I Two-year i.e., four semester Full time Day programme

1. ELIGIBILITY CONDITIONS

1.1 M.B.A. (Day)

Candidate seeking admission into Full Time M.B.A. (Day) programme must be:

1. Bachelor degree holder of Osmania University or a degree recognized by the
university as equivalent thereto and /(or) as per the rules laid down by the
University;

2. The candidate seeking admission must qualify in the Entrance Examination,
conducted by the appropriate authority in the year of admission as per the norms
prescribed by the University.

3. The admission of Non-resident Indians and candidates admitted in lieu of them will
be as per the University Rules in force on the date of the admission.

4. Foreign candidates’ admission is based on the Screening Process of the University
currently in vogue.

2. Instruction Schedule:

Instruction will be provided as per the workload indicated in the structure, Rules and
regulations of M.B.A. Program for all Theory, Practical and Project Work course
requirements. The almanac will be as follows for all semesters.

Duration of instruction : 14 - 16 Weeks / As per the University Norms
Preparation Holidays : 7-10 Days

3. Rules of Attendance:

Students must attend 75% of the total classes conducted for all the courses put together in
a semester. Relaxation of 10% of attendance might be given to a student on medical
grounds on the basis of a valid medical certificate and payment of condonation fee
prescribed by the university.

4. Promotion Rules
A student will be promoted subject to the following rules:

4.1 I Semester to II Semester:

A student should put in @ minimum of 75% of attendance in aggregate in all the courses
put together of the Term (65% in the case of medical exemption) and should be registered
for the University exam for the I semester.

4.2 II Semester to III Semester
A student should put in @ minimum of 75% of attendance in aggregate in all the courses put
together of the Term (65% in the case of medical exemption) and should have passed at
least 50% of Theory courses of I & II Semesters put together. (Viva Voce and Lab courses
not considered for this purpose).
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4.3 1III Semester to IV Semester:

A student should put in a minimum of 75% of attendance in aggregate in all the courses put
together of the Term (65% in the case of medical exemption) and having registered for the
University Examination.

Cancellation of Admission
The admission of a candidate admitted to the MBA Course stands cancelled if:
He / She does not put in at least 40% of attendance in Semester-I.

Or

He / She puts in at least 40% of attendance in Semester — I, but failed to register for 1%
Semester Examinations

Or

He /She fails to fulfill all the requirements for the award of the degree as specified, within 4
academic years from the time of admission in case of full time 2 year MBA program.

Project Work:

The students should undertake the Project internship during the summer vacation (For 6
weeks of duration) intervening between II & III Semesters of MBA Day Programme. Project
Report Work should be carried out in the Final Year of MBA Programme i.e., III & IV
Semesters for Day Programme.

The students are required to do project work in any area of Management under the active
guidance of Internal Faculty Member assigned to the student.

The Project work usually consists of selecting a Topic / Problem / Theme in any area of
management, gather relevant data, analyze and interpret the same in a systematic and
scientific manner.

The Project Work should be undertaken under the supervision of the Faculty Member
assigned for the purpose. The Project Report should be submitted to the University 30 days
(one month) before commencement of Final Semester Examinations.

5. Award of Grades For Seminars, Project Report and Viva Voce Examinations :

Seminars : Students are expected to give a presentation on a relevant topic of any
subject of II semester. Seminars are evaluated by internal faculty of the college concerned
for 100 marks.

Seminars , Project Report and Viva Voce examination will be evaluated for 100 marks and
the same will be converted into equivalent grades as per the University norms.

6. Instructional Work Load For Theory, Practical Courses and ‘Mentoring &
Project Work':

Each of the Theory Courses of the MBA Programme shall have instructional workload of 5
(or) 4 periods of 60 Minutes duration per week in addition to mentoring and project work as
specified in the course curriculum . The Instructional workload for each of the Practical and
Lab Courses shall be 2 Periods of 60 Minutes duration per week.




7. Evaluation System:

1. All courses of MBA Program will carry a Maximum of 100 Marks each.

2. Duration of the university examination for all the courses is three hours each.

3. All the courses will have 80% marks for university semester end examination
and 20% marks for internal examination (CIE).

4. The Guidelines, Rules and Regulations framed by the University in this regard will
be applicable to the MBA (Day) Programme.

8. Conduct Of Examinations:

Examination will be conducted based on the existing rules of examination Branch
that are applicable to other PG Courses

9. Award Of Degree And Division:

Candidates will be awarded MBA Degree on successful completion of all Theory Courses,
Practical Courses, Viva Voce and Project Report. The Division / Class will be awarded as per
the University norms.

10.Readmission For Pursuing Additional Elective Courses:

A student can be given readmission for pursuing additional electives after completion of
MBA programme subject to payment of requisite fee prescribed by the college /
Department. Such candidates have to satisfy all the rules including attendance rule in vogue
on par with regular students.

a. The additional elective must be pursued in the same college in which the student
studied and completed the MBA Programme.

b. The admission must be done within four weeks of the commencement of the III
Semester.

11. Total number of credits to be completed to be eligible for the award of MBA
degree:

Total number of credits at the end of fourth semester (MBA-Day) = 24 + 24 + 24 +25 = 97
12. Awarding Cumulative Grade Point Average (CGPA): as per University norms

13. Choice Based Credit System (CBCS):

As per the University norms student needs to study one subject in the third semester
outside the MBA department.

General Clause:

It may be noted that beside the above specified rules and regulations all the other rules and
regulations in force and applicable to semester system in Post-Graduate courses in Osmania
University will be applicable as amended from time to time by the University. The students
shall abide by all such Rules and Regulations.
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MBA (Day) Structure and Syllabus As Per CBCS Guidelines Effective From 2016
‘ Year-l Semester —I

Course Course Title Nature Credits | HPW | Max Marks
Code (CIE+SEE)
100
MB101 Management & Organizational Behaviour Core S 5 20+80
MB102 Accounting for Management Core 5 5 20+80
MB103 Marketing Management Core 5 5 20+80
MB104 Open Elective-1
1.Business Law &Ethics Open 4 4 | 20+80
2.Fundamentals of Technology Management Elective
3.Managerial Economics
MB105 Open Elective —I1
1. IT Applications for Management Open 4 4 20+80
2. Business Communication Elective
3. Customer Relationship Management
MB106 Computer Practical Practical 1 2 25
24 25 525
Total credits at the end of I Semester
Year-I _Semester —II
Course Course Title Nature Credits | HP Max Marks
Code A% (IA+UE)
100
MB201 | Human Resources Management Core 5 5 20+80
MB202 | Financial Management Core 5 5 20+80
MB203 | Business Research Methods Core 5 5 20+80
Open_Elective-IIT
MB204 | 1.Economic Environment and Policy Open 4 4 20+80
2.Business Process Re-engineering Elective
3.International Business
4 Financial Markets & Services
Open_Elective-1V
MB205 | 1. Total Quality Management
2. Strategic Management Accounting Open 4 4 20+80
3. Start Up Management Elective
4. Retail Management
NMB206=ESeminar = = . = se e SRR e e 1 2 Grade
Semester Credits 24 25 500
48 50 1025

Total credits at the end of II" Semester

HPW — Hours Per Week
CIE - Continuous Internal Exam
SEE — Semester End Exam




MBA (Day) Structure and Syllabus As Per CBCS Guidelines Effective From 2016
Year-II — Semester-111

Course Course Title Nature | Credits | HPW | Max Marks
Code (IA+UE) 100
MB301 | Operations Management Core 5 5 20+80
MB302 | E- Business Core 5 5 20+80
MB303 | Interdisciplinary Courses ID S 5 20+80
1.Managerial Communication
2.Entrepreneurial Development
3.Management Theory and Practice
MB305 | Discipline Specific Elective- I DSE 4 4 20+80
1. Financial Risk Management(F)
2 Product & Brand Management (M)
3.Compensation Management (HR)
4 Decision Support Systems (SYS)
MB306 | Discipline Specific Elective — I1 DSE 4 4 20+80
1.International Finance(F)
2 Promotion & Distribution Management(M)
3.Organization Development(HR)
4. Business Analytics (SYS)
MB307 | Tutorials 1 2 | -
Project work Tutorials/Case Study/ R
Programming
24 25 500
Total credits at the end of III" Semester
Year-II —Semester IV
Course Course Title Nature Credits HPW | Max Marks
Code (IA+UE) 100
MB401 | Strategic Management Core 5 5) 20+80
MB402 | Operations Research Core 5 5 20+80
MB403 | Supply Chain Management Core 5 5 20+80
MB404 | DS Elective- IIT
1 Investment Management(F)
2.Consumer Behaviour(M) DSE 4 4 20+80
3.Performance Management (HR)
4.Data Base Management Systems (SYS)
MB405 | DS Elective- IV
1.Banking & Insurance (F)
2.Services & Global Marketing(M) DSE 4 4 20+80
3.Talent &Knowledge Mgt (HR)
4.Software Project Management (SYS)
MBA0G: [cProject Worke s ie s nns = s 5 o 1 2 Grade
MB407 | Comprehensive Viva- Voce | == 1 - Grade
Semester Credits 25 25 500
49 50 2025
Total credits at the end of IV" and final Semester 97 100

ID — INTER DISCIPLINARY

e DSE — Discipline Specific Elective
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MODEL PAPER FOR MBA (CBCS)
1 /LI/II/IV - SEMESTER

Code No.
FACULTY OF MANAGEMENT
MBA(CBCS). I Semester (NEW) Examination, 2017

Time: 3 Hours] Max. Marks. 80

Answer all the questions,

PART-A (Marks: 5x4=20 Marks)
(Short Answer Type)
1)
2)
3)
4)
5)
PART-B (Marks: 5 x 12 =60 Marks)
(Essay Answer Type)
6. (a)
OR
(b)
Fa (&)
OR
(b)
8 {(a)
OR
(b)
950 )
OR
(b)
1. &)
OR
(b)
EE
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Master of Business Administration (MBA) Syllabus
Paper Code — MB101
Course: MANAGEMENT AND ORGANIZATION BEHAVIOUR

Unit — I: Management Process and Functions, Scientific and Modern Management, 3D Model of
Managerial Behavior — MBO — MBWA — Line and Staff — The Peter’s Principle — Parkinson’s
Law — Main Approaches to Organisation Structure-Management — Classical, Human Relations,
Systems and Contingency Approaches, Hawthorne’s Experiments — Human Engineering.

Unit — II: Decision Making and Negotiations: Approaches to Decision making — Rational,
Behavioral, Practical, and Personal Approaches — Open and Closed Models of Decision Making,
Types and steps in planning, Authority, Responsibilify, Centralisation, Decentralisation and
Recentralisation, Bureaucracy.

Unit — III: Psychological contract — Personality Traits, Big 5 personality traits, MBTI inventory,
the Process of Perception — Perceptual distortions and errors, Kelly’s personal construct Theory,
Motivation — Content Theories: Maslow, Alderfer, Herzberg, McCleland. Process Theories:
Vroom, Porter and Lawler, Equity Theory — Goal Theory — Attribution Theory.

Unit — IV: Models of OB — Autocratic, Custodial, Supportive, Collegial and System Models,
Transactional Analysis, Johari Window. Group Dynamics: Typology of Groups — Conflicts in
groups — The nature of conflict — Reactions to conflict — A model of conflict. Trait and
Behavioral Approaches to Leadership, Managerial Grid, Path-Goal Theory, Vroom’s Decision
Tree Approach to Leadership — Hersey and Blanchard Model.

Unit — V: Organisation Design, Organisation culture and Organisation climate. Stress
Management and Counseling, Management of change and Organisation development.
Communication — Emerging aspects of OB.

Suggested Readings

1. Harold Koontz and Heinz Weihrich, 2015, Essentials of Management, TMH

2. Michael A. Hitt, J. Stewart Black, and Lyman W. Porter 2010, Management, Pearson

3. Curtis W. Cook and Phillip L. Hunsaker, 2010, Management and OrganisationalBehaviour,

McGraw-Hill Irwin.

Robbins & Judge, 2015, OrganisationalBehaviour, Prentice Hall of India.

Gregory Moorhead and Ricky W. Griffin 2010, OrganisationBehaviour, Biztantre.

VSP Rao, V. Harikrishna 2010, Management — Text and Cases, Excel Books

K. Aswathappa, 2010, OrganisationalBehaviour — Text, Cases and Games, Himalaya

Publishing House.

UdaiPareek 2010, Understanding OrganisationalBehaviour, Oxford University Press

Lauriel J Mullins, 2010, Management &OrganisationalBehaviour, Pearson

10. Robin Finchem and Peter Rhodes 2010, Principles of OrganisationalBehaviour, Oxford
University Press.

11. B.R. Virmani, 2010, Managing People in Organisations, Response Books.
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Master of Business Administration (MBA) Syllabus
Paper Code — MB102

Course: ACCOUNTING FOR MANAGEMENT

Unit - I:

Meaning, Definition and Scope of Financial Accounting; Accounting concepts and conventions, their
implications on accounting system —Double Entry Accounting System — Accounting Process — Types
of Accounts — Primary and Secondary Record — Preparation of Journal, Ledger Posting
Balancing and Preparation of Trial Balance (Including Numerical Problems) — Errors Disclosed
and Not disclosed by Trial Balance — Suspense Account - Accounting Equation — Static and
Dynamic view - Accounting standards — their rationale and growing importance in global
accounting environment, International Financial Reporting Standards (IFRS).

Unit — II:

Distinction between capital and revenue expenditure; Preparation and presentation of financial
statements — Trading, Profit and loss account, Balance Sheet(Including Numerical Problems);
provisions of the Indian Companies Act regarding preparation and presentation of financial
statements;

Depreciation concept, Depreciation methods — their impact on measurement of business income-
external auditor’s report, the report of the Board of Directors, and voluntary disclosures

Unit — I

Financial Statement analysis — Ratio analysis — Rationale and utlhty of ratio analysis —
classification of ratios -calculation and interpretation of ratios-liquidity ratios-aciivity / turn over.
ratios — Profitability ratios — leverage and structural ratios (Including Numerical Problems)-
Diagnostic and Predictive Power of ratic; common size s'atement analysis.

Unit — IV

Cash Flow Statement — Advantages and Utility of Cash flow statemeznt — Preparation of Cash
flow statement(lncludmg Numerical problems) - Tax planning — Tax Avoidance - ”[ax evasion—
Balance score card, methodology of BSC and its importance.

Unit - V:
Cost concepts — Fixed and Variable cost — Classification of Costs — preparation of cost sheet.-
CVP analysis —- Break-even Point - concept of contribution and PV Ratio(Including Numerical
problems) - Managerial uses of Break-even concept — preduct mix, make or buy decision,
capacity utilization, plant shut down decision.
Mash Equilibriuin in Game Theory — Prisoner’s Dilemma Re visited.
Reference:
1. Grewal T.S. Introduction to Accounting, 2009, S Chand Puklishers
2. Ramachandran, RamkumarKakani, FmanualAccountlng for Ma ngerrent 2009, 2™%ed, Tata
McGraw Hill Publishing , Pvt., Ltd.
Shah Paresh, Basic Financial Accounting for management , 2009, 5% Ed, Oxford University Press
4. Shashi K. Gupta & R.K. Sharma Management Accounting Principles and Practice
Kalyani Publishers, 12" Revised . Ed.
Bhattacharyya Asish K, Financial Accounting for Business Managers,: 2“d edltaon PHI
6. Ambarish Gupta, Financial Accounting for Management, 2009 An Analytical Perspective, 3 Eo
. Pearson education.
7. Earl K. Stice and James. D. Stice, Fmanaal Accounting — Reporting and Analysis, 2009, 7" Ed.
South Western Cengage Learning.
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Master of Business Administration (MBA) Syllabus
Paper Code —- MB103

Course: MARKETING MANAGEMENT

Unit — I: Basics:

Marketing, Market, Marketing Management. Tasks, Philosophies, Marketing Mix-expanded
Marketing Mix, Marketing Program and Marketing Strategy, Managing marketing effort, Global
marketing, Marketing Environment - Company's Micro and Macro Environment — Interface with
other functional areas.

Unit — II: Market Segmentation:

Levels and Bases for Segmentation, Segmenting Consumer Markets, Business Markets,
International Markets, Market Targeting - Evaluating Market Segments, Selecting Market
Segments— Differentiation, Product Positioning, Positioning Strategies, Demand Measurement
and Sales Forecasting Methods, Estimating Current and Future Demand. Competitive strategies.

Unit — III: Marketing Programme:

Decisions Involved in Product, Branding, Packaging, Product Line and Product Mix Decisions.
New Product development, Product Life Cycle, Pricing, Strategies, Distribution Channels,
Channel Management Decisions, Promotion Mix - Advertising, Sales Promotion. Public
Relations, Personal Selling. Online Marketing.

Unit — IV: Consumer Markets:

Model of Consumer Behavior, Seven Os Structure, Factors Affecting Consumer Behavior.
Stages in the Adoption Process, Industrial Markets - Characteristics, Industrial Buyer Behavior,
Services Markets-Characteristics, and Strategies.

Unit — V: Marketing Organization and Control:

Types of Marketing Organization Structures and Factors affecting Global marketing
Organization, Marketing ‘Organization Annual plan Control, Efficiency Control. Profitability
Control and Strategic Control. Marketing Audit.

Suggested Books:
1. Kotler Philip, Garyarmstrong, Prafullay. Agnihotri, EU Haque, “Principles of Marketing”,
2016,13th Ed, Pearson Education Prentice Hall of Indi.

2. Paul Baines, Chris fill, Kelly page, “Marketing Management”, 2016, 1st Ed. Oxford
UniversityPress.

. Roger j. best, “Market- Based Management”, 2009, 1st Ed. PHI Learning Pvt. Ltd.

. Kurtz & Boone, “Principles of Marketing”, 2010, 12th Ed. Cengage Publications.

. Tapan k panda, “Marketing Management”. 2010, 1st Ed. Excel books.

. Ramaswamy V.S. Namakumari S, “Marketing Management”, 2009, The Global

perspective-Indian Context Macmillan India Ltd.
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Master of Business Administration (MBA) Syllabus
Paper Code — MB104—1 Open Elective -1

1. BUSINESS LAW &ETHICS

Unit - I: Law of Contracts:

Definition of Contract and Agreement — Classification of Contracts, Essential elements of a valid
Contract — Offer - Acceptance - Consideration - Capacity to Contract - Free consent, void
Contracts— Legality of Object - Performance of Contract — Remedies for breach of Contract -
Quasi Contracts.

Unit - II: Law relating to Special Contracts:

Salient features of Contract of Agency, Bailment and Pledge, Indemnity and Guarantee. Sale of
Goods Act — Distinction between Sale and agreement to sell - Conditions and Warranties.
Negotiable Instruments Act — Definition and Characteristics of a Negotiable Instrument —
Definitions, Essential elements and distinctions between Promissory Note, Bill of Exchange, and
Cheques - Types of crossing.

Unit - III: Companies Act:

Definition of company — Characteristics - Classification of Companies- Formation of Company -
Memorandum and Articles of Association — Prospectus - Share holders meetings - Board
meetings -Law relating to meetings and proceedings- Company - Management - Qualifications,
Appointment, Powers, and legal position of Directors - Board - M.D and Chairman - Their
powers.

Unit - IV: Consumer Protection Law:

Introduction to consumer protection law in India - Consumer councils - Redressal machinery -
Rights of consumers - Consumer awareness. Pollution Control Law - Air, water, and
environment pollution control, Role of public awareness. Laws relating to Intellectual Property
Rights. Competition Law. Arbitration and conciliation.

Unit - V: Ethical and Value based Considerations — Need and Justification — Business ethics and
efficiency — Social responsibility of business — Fair and just cooperation among OWners,
managers, workers and customers — Fair Market Wages — Integrity and ethical consideration in
business operations — Indian value system and it’s relevance in Management.

Suggested Books: :

. N.D. Kapoor, “Elements of Mercantile Law”, 2015, Sultan Chand & Co.

. AkhileshwarPathak, “Legal Aspects of Business”, 2007, 3rd Ed. Tata McGraw Hill.

. K.R. Bulchandani, “Business Law for Management”, 2009, HPH.

. PPS Gogna, “A Text Book of Company Law”, 2006, S. Chand

. Paul Wetherly and Dorron Otter, “The Business Environment — Themes and Issues”,
2010,0xford University Press.

6. Marianne moody Jennings, “The Legal, Ethical and Global Environment of Business”,
2009, South western Cengage learning, New Delhi.

7. Richard Schaffer, Agusti& Earle.

8. K. Aswathappa, “Essentials of Business Environment”, 2009, HPH.

9. V. Ramakrishna Raju, “Business Laws and Economic Legislations”, 2005, HPH.

10. S.S Gulshan, Business laws, 2010, Excel Books.
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Master of Business Administration (MBA) Syllabus
Paper Code — MB104— 2 Open Elective —1

2. FUNDAMENTALS OF TECHNOLOGY MANAGEMENT

Unit — I:Introduction , Definitions Role and Importance, Technology Development, Implications
of Technology Management , Technology change, TLC, Diffusion and Growth of Technologies
Technological Transformation Alternatives, Technology Policy and Planning, Technolog
development Options & Strategies, Socio- Economic Planning, Production Functions &
Technological Change, Macro effects of Technology change

Unit — II: Technology Development and Acquisitions — Forecasting and Technology Innovation
Chain, Role of technology Forecasting approaches and methodologies Technology Strategy ,
Generations, an Development

Unit — III: Technology Transfer — Models Modes, Technology search strategy, Dimensions of
Technology Transfer, features & Routes of Technology Transfer, Technology absorption
capabilities, Pricing of Technology Transfer agreements, Code of Conduct for Technology
Transfer , Government initiative Technology transfer and absorption Process at Unit Level,

Unit — IV: Technology absorption and Diffusion - Technology — Package and Technology
Dependence, Concepts Constraints of Technology absorption, Technology Import in India,
Government initiative, Benefit Technology absorption. Technology Assessment (TA)
Organization and Management of Technology Assessment, Technology Evaluation. Diffusion —
Major Diffusion activates, Diffusion strategy.

Unit — V: Technology Environment — Science & Technology in India, R&D, Technology
Missions, Trade Policy, Education, and other Policies, Linkages, Technology Support System
Financing — Venture Capital, Technology Gaps and needs Evaluation of Technology option
Rutes, R & D Resource Management.

Suggested Books:

1. Sharif Nawaz : Management of Technology Transfer & Development, APCFT,
Bangalore, 1983

2. Rohtagi P.K, Rohatagi K and Bowonder B: Technological Forecasting, Tata MCGraw
Hill, New Delhi

3. Detz Fredrick: Managing Technology, Prentice Hall, New Jersey.

4. Gaynor: Handbook of Technology Management, McGraw Hill.

5. Track Khalil: Management of Technology, McGraw Hill International, 2000.
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